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Three in four U.S. workers don’t plan to job hunt in 2009

Is uncertain economy causing ‘job nesting?’ No,stjob happiness,

SnagAJob.com survey finds

If laid off, the typical worker can make ends mdet four months

RICHMOND, Va., Jan. 5, 2009— Despite an environment with almost-daily
reports of layoffs and an unemployment rate at-geldy high, employed
Americans are no more or less likely to be looKimrga new job in 2009 than

they were last year, according to a recent survey.

The telephone survey, commissioned by SnagAJob.adieb site for hourly

employment, and conducted by Ipsos Public Affarthird-party research firm,
found that 26 percent of employed Americans saag thill look for a new job in
2009. This is exactly the same percentage whaodee to look for a new job at

some point last year, even though the U.S. ecornemgw in recession.

Meanwhile, employed Americans said that if theyewverlose their job
tomorrow, their immediate household would be ablsurvive a median of 120
days before it would be unable to pay for basiceeses like rent/mortgage, food
and transportation. For those with a householdrre of less than $25,000, the

median duration for getting by was just 30 days.

Employed Americans whdo not foresee job hunting this year — 73 percent of
survey respondents — cited being happy at therentijobs as the

No. 1 reason they plan on staying put (65%). Hawreothers did express
concerns about the economy and labor market avatots to stay where they
are. Nearly one in five workers (17%) said thegsider themselves fortunate to



have the job they do, and another 7 percent saidithes are tough, and it's not a

good time to be looking for work.

“Given the bleak economic news, we are surprisese&that there hasn’t been a
significant decrease in the number of employed Acaes who expect to
undertake a new job search,” said Shawn Boyer, GE&hagAJob.com.
“Intuitively, you might think that fewer workers witdl want to leave the security
of a paycheck they're already earning for the unkmof a job hunt and new job.
But the positive news here — for employees and eyap$ alike — is that the
majority of employed Americans are still happytlsit current jobs, and that's a
greater motivator to stay put, as opposed to fgetizpped because it's a tough

market.”

For the 26 percent of employed Americans who denidtto be putting out their
resumes this year, most are motivated by the d&sieebigger paycheck. Nearly
four in 10 workers (37%) said the No. 1 reasorotkIfor a different job is
because they need to make more money. Meanwhilgertent of these workers
think that they are in danger of being laid offdamother 11 percent are hoping
the grass is greener with another employer bedheageare unhappy at their

current job.

By demographic groups, workers responded a biewdifftly about their

likelihood to be on the job hunt and why a newi®h priority — or not:

» 29 percent of hourly workers said they will be ba job hunt, which is
down 2 percentage points from last year. More mas¢he No. 1 reason
44 percent of hourly workers will be looking formemployment. And
for the 71 percent of hourly workers wil not be job hunting, this is
largely because they are happy at work (60%).

» 22 percent of salaried workers plan to find a nelw pp 3 percentage
points from last year. Three in 10 of these sathworkers are most
motivated to find a new job because they fear bimhoff. An
additional 26 percent need a new job in order tkemaore money. And



for the 77 percent of salaried workers wihid not be looking for work,
happiness at their current job is their No. 1 redeo staying put (72%).

» Older workers are more likely to be on the job himain they were last
year. Of those who are at least 55 years old et8anmt said they will be
looking for a new job, which is up 5 percentagenpeirom last year. The
need to make more money is the No. 1 factor foper2ent of this group,
and an additional 18 percent said they will nee@é\a job because they
plan on relocating to a different area. Meanwtikg percent of this group
felt they are in danger of being laid off.

On another topic, workers also had varying respoaeacerning how long their
immediate household would be able to meet its bagienses if they were to lose

their job tomorrow:

» Two groups — salaried workers and any householttsam income of
$50,000 or more — have the greatest cushion. €hely said their
immediate household would be able to survive a aredf 180 days
before it would be unable to pay for basic expefikegent/mortgage,
food and transportation.

* Hourly workers reported a median of 90 days.

* And by region of the country, households in thetBaaported the
greatest cushion if they were to experience a fagiding a median of 180
days. The Midwest has a median of 150 days, anddimlds in the
Northeast and West would feel the most pressure avihedian of 90 days
each.

Survey Methodology

For the survey, a nationally representative sarmple098 working Americans
were interviewed by telephone via Ipsos’ U.S. Thtape Express omnibus Nov.
13 — Dec. 1, 2008. With a sample of this size réselts are considered accurate
within + 3.1 percentage points, 19 times out of &0yhat they would have been
had the entire population of adults in the U.Snbeelled. The margin of error
will be larger within regions and for other sub-gpmgs of the survey population.
These data were weighted to ensure the sampla@na@nd age/gender
composition reflects that of the actual U.S. popalg according to data from the
U.S. Census Bureau.

About SnagAJob.com:
SnagAJob.com, America’s largest hourly job Web, $itess helped connect hourly
workers with quality full-time and part-time jobs & wide range of industries



since 2000. Headquartered in Richmond, Va., Snag&dm also provides both
job seekers and employers with valued insightsaaaagtting-edge interface that
are unigue to hourly employment. That, combinedhwibre than 135 million
annual searches, 13 million registered job seekaisl 00,000 active job
postings, makes SnagAJob.com exceptionally qudltieshare the experiences
of the hourly workforce with the rest of the coyntCurrent clients include The
Home Depat, DISH Networl, Verizon WirelesS, FedEX, Boston Market,
Chick-fil-A®, Bed Bath & Beyon8d, Michael€ and Jiffy Lub&. Learn more
about the No. 1 source for hourly employmerfaagAJob.com
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